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Total Sample Infectious Diseases

How important are each of the following sources for helping you stay well-informed about new medical developments?

Sources of Information – Importance

Source: Kantar S&I 2023
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Types of Information Like to Acquire via…
Medical Society Websites

Source: Kantar S&I 2023



Infectious Diseases Society of America 
(IDSA) https://www.idsociety.org

HIV Medicine Association (HIVMA) 
https://www.hivma.org

COVID-19 (Real-Time-Learning Network) 
https://www.idsociety.org/policy--
advocacy/covid-19

IDSA DIGITAL                                
NETWORK

175k US Only Monthly Impressions
Average CTR: 0.08% |                     
Practice Guidelines Average CTR: 0.14%

https://www.idsociety.org/
https://www.hivma.org/
https://www.idsociety.org/policy--advocacy/covid-19
https://www.idsociety.org/policy--advocacy/covid-19


IDSA 
NETWORK 
POSITIONS
Home Pages: 
728x90 Middle

IDSA Guidelines:   
728x90 Top             
&                
Interstitial

All Other Pages: 
300x250                 
or                  
160x600                  
or                   
300x600                  
&                
Interstitial

Home Page IDSA Guidelines Pages All Other Pages



COVID-19 Real Time Learning Network
https://www.idsociety.org/covid-19-real-time-learning-network/ 

COST: $10,000 Per month – Highest monthly impressions around Q2, Q3

https://www.idsociety.org/covid-19-real-time-learning-network/


Delivery:                                            
– Loads upon first page view     
– 1x per session    

Interstitial Banner Sizes:         
300x250                                                
or                                                 
300x600                                               
or                                             
640x480

Average CTR: 3.54% (IDSociety)

Average CTR: 3.44% (COVID-19)

INTERSTITIALS      

90k US Only Monthly 
Impressions



IDSA NETWORK              
RETARGETING CAPABILITES

Ad Sizes:                                           
728x90                                                          
or                                                      
300x250

Average CTR:
1.69%

Pricing:                                           
$200 CPM

Site Retargeting

Reach: Retargeting recent IDSociety.org, HIVMA.org and Covid-19 RTLN 
Visitors on third-party sites

Availability: 300k US only impressions/month



NEW – Native Advertising Opportunity
•Image Ad Size: 125x125 (Pixels) – PNG, GIF or JPEG 
(must be static; no animation)
•Image File Size: 200KB – Max

•Title/Headline: 20 Max Characters (spaces included)

•Description/Body: 50 Max Characters (spaces 
included)

•Call to Action:20 Max Characters (spaces included) – 
Phrases such as “Click Here”, “Read More”, “Click For 
More Info” etc.

•Click URL: URL, as supplied by the client to be used 
(ClickTag can be used).
•Imp Tag: Imp Tag (1x1 pixel), as supplied by the client 
to be used (if one is supplied)
•All of the above subject to change/revisions.

Available impressions: 70,000 US only/month

Cost: $200/CPM

Placement: IDSociety.org - Selected Pages





DISPLAY BANNER                                
PRICING 

INFORMATION

Run of Network Banner Display
IDSociety.org, HIVMA.org & COVID-19 Real-Time 
Learning Network
$150/CPM

Run of Site Banner Display
IDSociety.org or HIVMA.org or COVID-19 Real-Time 
Learning Network
$150/CPM

Interstitial Banner Display
$250/CPM

Retargeting Banner Display
$200/CPM

Native Advertising
$200/CPM



IDSA NEWS eNLS 
Monthly Package

Circulation: 10,500

Frequency: Weekly - (Wed)   
  Four (4) deployments/month

Ad Unit Sizes: 300x250

Pricing:  $7,000 per month 

Open Rate: 48.5%

CTR Rate: 0.12%

SOV:  50%



hivma

Circulation: 4,500

SOV:  100%

Frequency: Monthly (Fridays)

Positions: 300x250 Banners per eNL

Pricing:  $3,500 per deployment

Open Rate: 41.5%

Average CTR: 0.07%

member eNLS



IDWeek eNLs deploy throughout the year and features…
• Highlights from previous IDWeek meeting
• Deadlines and important information about upcoming IDWeek meeting
• Spotlights on key information to be presented, speakers, etc. for upcoming 

meeting

Two 300x250 display banners in each deployment - 50% SOV model
• (1) position per advertiser
• Positions rotate with each deployment amongst advertisers
• Unique Open Rate: 39.9%
• Average Display Banner CTR: 0.30%

IDWeek eNL Advertising Program



Purchase Options

Full year commitment provided FROR for 2024 (October 15th deadline)

$72,000

A la carte commitment 

$3,000 per weekly deployment

IDWeek eNL Advertising Program



IDSA Guideline App
(Unbranded)

Monthly Impressions: 28,000 US Only

Sponsors:   (2) 50% SOV Sponsors

Sponsor’s Placements: Splash Screen 

   Individual Guideline Landing Pages

   Info Page

Pricing:   $60k Annual per Sponsor



IDSA Guideline App  
Sponsor’s Placements

Click to see        
Splash Screen 

Example 

Sponsor A

Sponsor B

Sponsor A

Sponsor B

Sponsor A

Sponsor B

SPLASH SCREEN ALL GUIDELINE LANDING PAGES INFO PAGE

https://nam12.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.pminy.com%2Fdigital%2FIDSA%2FIDSA_GuidelinesApp_Full_Splashscreen_Takeover.mov&data=04%7C01%7Ctwolfinger%40pminy.com%7Cd216aa03f1a34a01f75d08d900ef7545%7Cf6f7d410a2e94eff9d0fe8f12ffad4d6%7C1%7C0%7C637541851641404682%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=pxu468pY%2F0T1Fty2U6NAYddxAz423jVRXASv%2FnTI1DQ%3D&reserved=0


Sales Contact & Insertion Orders 

Kathleen Malseed
kmalseed@pminy.com

215.852.9824

SALES & AD OPERATIONS             
CONTACT INFORMATION

Ad Operations & Materials Delivery
PMI Ad Operations
AdOps@pminy.com

Samir Delgado 212.904.0369

Betty Lai            212.904.0370

mailto:kmalseed@pminy.com
mailto:AdOps@pminy.com
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